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What happened to mobile game industry in 2015? Which game made big 

bucks? Which game lose popularity? By reviewing the mobile game 

markets of 2015 in China, Teebik will tell you the answers. 

 

 



2015 iOS & Google Play Mobile Game Revenue CN TOP 10 

  

 

❏ Fantasy Westward Journey by NetEase made it to No.6 once it was launched in March, 

2015, and remained No. 1 since then. It’s the No. 1 on 2015 game revenue CN chart, We 

Fire by Tencent was No. 2. 

 

 

 

 

2015 iOS & Google Play Mobile Game Revenue CN TOP 10 were all games by China. 

 



IOS & Google Play Mobile Game Revenue CN TOP 10 during 2015 

 

 

❏ Chinese players prefer RPG, 9 of the 26 games which made to iOS & Google Play 

Publisher Revenue CN TOP10 during 2015 were RPGs. In addition, influenced by martial 

arts culture, Chinese players also prefer martial arts themed games, 30% of the games 

made to the chart belong to this theme. 

 



 

❏ Except for Clash of Clans and Boom Beach by Supercell, the rest games were all 

developed by local companies, including 8 games by Tencent. 

  

❏ 7 games on the chart were IP, such as classic IP Fantasy Westward Journey, 

Westward Journey Online, and The King of Fighters' 98 Ultimate Match, and etc. The 

Journey of Flower, a newly emerging mobile game based on a TV drama, gains 1.5 billion 

players worldwide, it’s estimated that its revenue will be over $25 billion. High-quality IP 

has its own large number of audiences, which is traffic. IP formation is a long process, but 

video IP could become hot in short time, thus well-made and well-operated game will 

bring unexpected benefits in regardless of IP mobile life cycle. 

  

❏ With the explosive growth of mobile game market, and WCA’s official establishing it 

as an electronic sport in 2014, electronic sports fans increased to 89 million. It’s 

estimated that fans would exceed 110 million, which makes MOBA hot among mobile 

electronic sports. 9LZ, We MOBA and Hero Moba on the chart were this genre publishing 

by Tencent in the second half of 2015, both gained audience attention. Released in the 

later of October, Hero Moba is the first 5V5 mobile game. It made to No.50 on game 

revenue chart of October, and No. 7 in November. Tencent announced recently that Hero 

Moba had a PCU of 1 million, DAU of 7.5 million, which broke the record of China MOBA 

market, becoming the hottest MOBA. 

 

 



2015 iOS & Google Play Publisher Revenue CN TOP 10 

 

 

 

 

❏ With up to 230 games and 180 games respectively, Tencent and NetEase were TOP 2 

on 2015 iOS $ Google Play Publisher Revenue CN TOP 10 chart. NetEase overtook 

Tencent in November, becoming No. 1.  

 

 

 

Except for Supercell, all the rest are local companies. 

 

 

  



IOS & Google Play Publisher Revenue CN TOP10 during 2015 

  

❏ Except for Supercell from Finland, Electronic Arts and Activision Blizzard from US, 

the rest on the iOS & Google Play Publisher Revenue CN TOP10 during 2015 were all 

local companies. Chinese market has been monopolized by local publishers. 

 

Mobile Game Globalization TIP： 

1. For overseas game intending to enter China, the importance of cooperation with 

local companies is needless to say. 

2. Companies could focus on video IP instead of classic IP. With star effect, making 

money is not difficult. 

3. Mobile electronic sports will be the trend in the future, just do it if you are 

capable. 

 

For more information please visit www.teebik.com 

Business Cooperation please contact us via avern.chen@teebik-inc.com 

http://www.teebik.com/

