The Influence of location on
Cross-screen advertising

The UK advertising industry is at an important crossroads as changing consumer habits
redefine the way advertising is created, targeted and consumed. The UK’s spend on digital
advertising accounts for half of all advertising - £8.1 bn of the £16.2bn forecast for 2015. It has
never been a more important time for advertisers to learn how to reach their target audience

in real world locations.
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Brands must capitalise on the opportunity that this cross-device behaviour
presents - it's time to acknowledge the influence location plays on how,
where and when consumers engage with digital advertising.

Copyright BlisMedia. The consumer research detailed in these
infographics was based ona nationally representative panel of
500 consumers in the UK aged 18-65, conducted by Lightspeed GM
in July 2015 and commissioned by BlisMedia.

MobileSquared

b Blismedia

Image resources: designed by Freepik



